The Power of
Live Events

Eight benefits you get when exhibiting at The
Home Show




of visitors at B2B & B2C exhibitions

INnCcrease 7 60/0 make new purchasing decisions and
Sa IeS have existing ones reinforced.

02 The perception of a brand that is not at an event

has been found to deteriorate by 5%. This is

true even for extremely well-known or global
brands.

Be Involved
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Window of
Opportunity

ora

Boost
Company
Image

The average visitor spends 5.5 hours at a live
event. This is equal to watching or listening to
660 broadcast adverts.

Visitors perception of the quality and value of
your brand, product or service is improved by
219%o after they see you at a show.
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Seeing Is
Believing

06

Change
Expectations

Visitors who encounter you at live events think
your brand, product or service is 28% more
innovative than they did before they attended.

Before an event, 37% of people expected to
make new contacts and 38% thought attending
would make buying easier.

These expectations doubled to 75% and 76%
respectively following the event.
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of visitors said they had already

Lasti gle 690/  recommended or would recommend
ImMmpression

brands they had seen at an event.

Live events are:
08

. 2X X
Effective 3 X
M ar ketl N g more effective more effective more effective

than TV ads than print media than radio




FOR ADDITIONAL
INFORMATION CONTACT OUR

TEAM:

Contact

Email: homeshowseeea.net.au
Phone: Melbourne, Sydney & Perth: 03 9276 5555

Brisbane: 07 3719 4222

www.melbournehomeshow.com.au Wwww.brisbanehomeshow.com.au
www.sydneyhomeshow.com.au www.perthhomeshow.com.au




